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+ Iskustvo

= Reputacija



* If CocaCola were to lose all of its production
related assetsin a disasterthe company would
survive. In contrastif all consumerswereto havea
sudden lapseof memory and forget everything
relatedto CocaColathe companywould go out
of business.

* 98%of the valueof CocaColaasan organisation
is representedby the Brandwhich is the Trade
mark,the Designand shapeof the bottle and the
neverdisclosedsecretrecipe.



* 400 milijuna primjeraka

* 67 jezika

* 6+2=8 filmova

* 8 video igara

* 24 milijarde US$ (2009)



*

*

* 1012 registriranih industrijskih dizajna

*
izvora prihoda

*


