enterprise

europe . .
network stvaranje trzisne prepoznatljivosti

Zig i industrijski dizajn

Europa pred vratima vase tvrtke
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dentitet, image i reputacija

* Korporativni identitet
* Vizualni
* Fizicki
* |dentitet je strateSko “vlasnistvo”
* |dentitet i reputacija utjeCu na imidz
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Vrijednost branda

Obecanje
+ Iskustvo

= Reputacija



Coca-Cola executive

* “If CocaColawere to lose all of its production
related assetsin a disasterthe company would
surviveln contrastif allconsumersvereto havea
sudden lapse of memory and forget everything
relatedto CocaColathe companywould go out
of business

* "98% of the valueof CocaColaasan organisation
IS representedby the Brandwhich iIs the Trade
mark,the Designand shapeof the bottle and the
neverdisclosedsecretrecip€
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* 400 milijuna primjeraka
67 jezika

* 6+2=8 filmova

* 8 video Igara

* 24 milijarde US$°09)
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Porsche

* Prvizig 1954
* 150 razlicitih prikaza ziga
* 1012 registriranih industrijskih dizajna

* P je pruzio mogucnost stvaranja alternativnih
Izvora prihoda

* I
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